
FARMRAISER SUCCESS STORY: SEATTLE
Tutu’s Pantry at Steven’s Elementary

THE CAUSE: Each week, Tutu’s Pantry at Steven’s Elementary School 
provides backpacks with a weekend’s worth of kid-friendly, easy-to-
prepare meals for children who need it.  The program sources most of its 
food through targeted food-drives but requires money to shop for items 
when donations run low

THE SPARK: FarmRaiser worked with Tutu’s Pantry volunteer, Missy 
Zumwalt, to create a healthy fundraising campaign to support the ongoing 
efforts of the Pantry with the full support and approval of her PTA.  Missy, 
a longtime advocate for school gardens and healthy eating, knew that 
parents and supporters would be inspired by the selection of FarmRaiser 
products – all unique and locally sourced - so different from what is found 
in conventional fundraising catalogs.

THE PRODUCTS: The FarmRaiser Cultivator helped select great seasonal products from the nearly 40 supply 
partners in the region, and combined them into a campaign “market” that reflected the Fall season and 
“Autumnal Harvest” theme of the FarmRaiser: 
•	 5lb bag of Jonagold apples: fresh from Bellewood Acres; 
•	  winter produce box from the urban garden at Seattle Tilth, 
•	 “Locavore Meal Kit” from Bellingham’s ACME Farms + Kitchen, with everything you need to make a 

delicious home-cooked meal; 
•	 Thanksgiving-themed Hostess Basket featuring Seastack Cheese from Mt Townsend, smoked-salmon 

from Loki Fish, a box of Theo Chocolates and preserves from Mm Local.

 “FarmRaiser offered us the ability to bring in a fundraising partner that shared our core values.  By providing healthy and 
nutritious options while working with local food artisans and farmers we were able to raise the needed funds while embracing 
the fact that the campaign was a “win-win” for our program and our community at large” - Parent, Stevens Elementary

Start your healthy fundraiser today
farmraiser.com | info@farmfaiser.com  

Like us  Follow us reinventing school fundraisers

THE RESULTS: The combination of great products that people really want to buy, and a great 
cause that strengthens the community made for a very successful fundraiser. Even without 
student champions selling products, the campaign exceeded its goal by 20%, with an average 
profit margin of 53%.  


